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Consumer Protection for Billionaires: 
How To Talk About Dodd-Frank

Messaging Priorities 
Focus on the specific impact to Americans and their communities:

Higher prices
Fewer choices
Reduces the everyday person’s access to credit
Passes costs down to consumers
Raises the costs of providing loans

Source: Recommendations based off an online survey using a national representative sample of 1,377 U.S. voters conducted August 3, 2016  with a 
margin of error of ±2.6%.

The Dodd-Frank bill does quite the opposite of what it says it does, and has actually created a moat around big banks and billionaires, 
hampering competition for middle market and small banks.  [...]  Increasingly complicated rules and regulations serve to protect large, 
existing firms from competition more than simple ones.  All of this means consumers lose. They pay higher prices, they have fewer 
choices of financial products and services, and they pretty much end up with the same level of protection.

Majority Agree that with Dodd-Frank, Consumers Lose
Almost one in three are neutral due to unfamiliarity with law
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53% Agree

How to Talk about Dodd-Frank
The Dodd-Frank bill does quite the opposite of what it says it does.  It actually created a moat around big banks and 
billionaires, making it harder for small community banks to compete.  The more detailed regulators try to be, the 
more complex the rules become. And the more complex the rules become, the smaller the number of people who 
really care enough to read and understand them, so that increasingly complicated rules and regulations help destroy 
small business in favor of big businesses.  All of this means consumers lose. They pay higher prices, they have 
fewer choices of financial products and services, less access to credit, and they pretty much end up with the same 
level of protection they’d have with less regulation.  Dodd-Frank is consumer protection for billionaires.
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The bank bailouts after the 2008 financial crisis

The bill passed by Congress after the 2008 financial 
crisis to regulate the financial industry... 

Dodd-Frank bill

As Familiarity Increases, Favorability Decreases
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Favorable

33%

64%

88%

Have heard of

Was paid for by the government

Was wasteful

Was paid for by taxpayers

Majority Think Dodd-Frank Was Paid for by Taxpayers and Wasteful
Few think it was fair or helped everyday Americans
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Helped the economy

Was necessary

Did what it set out to do

Was fair

Helped everyday Americans

44%

43%

43%

29%

28%

Consumer Protection for Billionaires: 
Public Perceptions of Dodd-Frank

Source: Recommendations based off an online survey using a national representative sample of 1,377 U.S. voters conducted August 3, 2016  with a 
margin of error of ±2.6%.


